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This study focuses on the metaphorical representation of the 
concept of “a teacher”, using the visualization and verbal 
description of the teacher made by students from Russia, 
India, Malaysia, the United Kingdom, Spain and France.  
Metaphor is researched as complex multilevel phenomenon 
in many aspects: cognitive, psychological, communicative 
and others. One of the major problems in cognitive linguistics 
is the categorization of the world; and metaphor, as a 
cognitive mechanism, has a significant role in a process of 
human cognition and perception of the world.  
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Metaphors 
Russian 59 12 36 
French 1 0 1 

Spanish 4 1 3 
Indian 2 2 2 

Malaysian 1 0 0 
British 1 0 1 
Irish 1 0 1 
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Female 12 36 
Male 5 15 
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Gender factor 

The current study revealed how students from six different countries 
perceive the concept of “a teacher”. This piece of research revealed 
six emerged themes in terms of visual representation, as well as 
eight themes of verbal metaphorical representation. This study 
concludes that female students tend to more frequently use verbal 
metaphors in describing “a teacher”, whereas the number of visual 
metaphors used by male and female participants does not differ 
significantly. Interestingly, the representatives from diverse cultural 
backgrounds do not have significant differences in the metaphors 
used to visually represent and verbally describe “a teacher”. Despite 
age, cultural diversity, and various spheres of education, we see 
teachers as close friends, sources of knowledge and light, as well as 
perceive them close, like a family.  

•  Lakoff G., Johnson M. Metaphors We Live by. – Chi-cago: The University of 
Chicago Press, 1980. – 256 p. 

•  Potyomkina O.F., Potyomkina E.V. Psycological analysis of a picture and a 
text. (Psichologicheskiy analiz risunka I teksta) in Russian. Saint-
Petersburg. Rech, 2006. – 514 p.  

•  Remyannikova D.O., Mishlanova S.L.Critical metaphtonymy analysis in 
advertising slogans// Modern science: Actual problems of practise and 
theory. Humanitarian sciences. Moscow, 2018. Vol. 6. P. 157 – 164. 

•  Serig, D. A conceptual structure of visual metaphor. Studies in Art 
education, 47(3), 229-247. 2006.  

•  Steen G.J. Finding Metaphor in Grammar and Usage. Philadelphia, 2007. 


