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rucial in the development of the INTERNET

ve implied an enormous impact on the communication field

Linguists have emphasised the exploration of users’ interaction with

the virtual context (i.e. Cybergenres) in today’s digital age.

« COGNITIVE LINGUISTICS: ICMs active in the users’ conceptual

system may influence online navigation patterns (Giron-Garcia,
2017; Giron-Garcia & Navarro, 2014; 2015; Navarro & Silvestre, 2009).
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